
Listening and Partnering 
with Panel Processing 
Forming successful relationships with our customers 

A istening and partnering. These 
W are the two major ingredients 

that form the basis ofTemple's suc­
cessful relationships with customers. 
The other additive in the formula is 
delivering quality products that are 
"custom fit" to the unique applica­
tions of customers. 

An example of all of these 
features is found in Temple's relation­
ship with Panel Processing of 
Jacksonville, Texas. The company is 
one of the MDF Group's largest and 
most loyal customers and is buying 
7132" MDF from the Del-Tin L. L. 
C. in El Dorado, AR. 

The company's major line of 
business is the painting, cutting and 
other fabrication ofMDF substrates, 
particleboard and hardboard panels 
used in the store fixture business. 
Customers include big players like 

Wal-Mart and other grocery, 

discount and sporting goods retailers. 
General manager of the company's 

Jacksonville, Texas plant, Ron 
Murdock, said, "Store fixtures are our 
bread and butter." 

Besides its well-established 
presence in the U.S., Panel Products 
ships products to Mexico, South 
America, Canada, Asia and Europe. 
Along with the Jacksonville, TX loca­
tion, the company has three other full­
service facilities located in Merrillville, 
IN; Coldwater, MI; and Alpena, MI, 
which is the company's headquarters. 
Annual sales for the company range 
between $40-50 million. 

The heart of Panel Processing's 
operation is its paint line. "We can 
produce an infinite number of colors," 
Murdock said. "As an example, 
customers can choose as many as 25 
different shades of white." 
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Temple is partnering with Panel Processing for fabricating 
Temple 's new NoSho™ pegboard product line. Temple 's 
Diboll Value Added Operation is laminating the panels and 
Panel Processing is perforating the board. 

First introduced in late September as a product for the 
Do-it-Yourself market, NoSho TM is being test marketed at 
Lowe's stores in Lufkin and Houston. The product is avail­
able in a white, gray and black pattern and in a distinctive 
dark green, light green and tan camouflage pattern. 
Examining a panel just off the perforating line at Panel 
Processing is Jeff Goodier, scheduling and shipping coor­
dinator at the Diboll Value Added Operation; Jack Porbeck, 
Value Added product manager; and Ron Murdock, general 
manager of Panel Processing's Jacksonville, Texas plant. 

Painting is done with a curtain 
coater that showers panel with a thin 
wall of paint. Qyality, consistency and 
hardness are important factors, so the 
panel product used does not absorb 
too much paint and has a smooth 
finish. 

After some initial conversations 
among Temple's Sales and Marketing 
Group, Murdock, and plant personnel, 
the staff at Del-Tin went to work on 
its formula to produce just the right 
surface characteristics to match Panel 
Processing's applications 

Del-Tin Plant Manager Dan 
Kelley and Technical Director Steve 
Holton toured Panel Processing. This 
helped the plant make the necessary 
changes to the process so that a thin 
board could be made meeting this 
customer's exacting requirements. 
These modifications included attain­
ing proper (flat) thickness, overall 
board density, face density, and elimi­
nation of resin spotting, and enhanc­
ing the sanded finish. 

Murdock is excited about the 
improvements this process brought to 
the MDF he buys from Temple. "Now 
the quality of the painted surface of 
these products matches or surpasses 
any other material used in this appli­
cation." He also liked the special 
attention Temple gave to his unique 
needs. 

(continued on next page) 
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"They spent some time looking at 
what we do and how we are using the 
product." 

He continued, "Now I would like 
to convert more of my customers to 
MDF for the products they buy from 
us. The use ofMDF is among the 
leading trends in the business, and we 
are gearing our business towards that." 

Murdock is also happy with the 
relationship and the friendly and cour­
teous way the customer service team 
handles his needs. "Dependability is 
there too," he said. "When Temple 
says it will ship on a certain day, it will 
be there." 

Value Added Product Manager 
Jack Porbeck followed up his remarks 
and said, "We enjoy a unique relation­
ship with Panel Processing in that 
they are both a customer and a suppli­
er. (Temple NoSho™ product line) 
In both regards, we consider Panel 
Processing a "10." 

This "Unknown Confederate Solider", buried at Stonewall 
Confederate Cemetery in Griffin GA, died in July 1864 

from injuries sustained during the Battle of Brown's Mill. 

Forest land sale 
helps save 
''forgotten" 
Civil War site 

A orest lands owned by Inland 
¥ Paperboard and Packaging, Inc. and 

managed by Temple-Inland Forest have 
been sold to Coweta County, Georgia 
to help preserve a nearly forgotten Civil 
War site. A major portion of the Battle 
of Brown's Mill, which began July 30, 
1864, took place on the site. The battle 
was an early episode in Sherman's 
pivotal campaign to capture Atlanta 
and the South during the Civil War. 

The tract, which was designated as a 
Distinctive Site byTemple in February 
2001, was sold late last year. The 
purchase was made possible primarily 
through a grant obtained from the 
Georgia Greenspace program. One of 
the stated goals of the program is the 

protection of archaeolog­
ical and historic 
resources. 

The terms of the 
deed of sale state, 'The 

County or its successors 
is prohibited from devel­
oping the property for 
commercial or residential 
use for a period of 20 
years and must be used 
in perpetuity as green 
space." 

Working hard for 
many years to raise 

awareness and interest in the site were 
the Executive Director of the Newnan­
Coweta Historical Society, Ellen 
Ehrenhard; Society member, Patrick 
McKee; and Coweta County 
Commissioner James McGuffey. 
Ehrenhard said, "If it weren't for the 
fact that Inland owned this land, it 
might not have been possible to save 
this historically significant place." 

Jack C. Sweeny, President and Chief 
Operating Officer of Temple 

Sweeny 
named President 
&C.0.0. 
of Temple 
Harold C. Maxwell, Chairman and Chief 
Executive Officer of Temple-Inland Forest 
Products Corporation (Temple), has announced 
the appointment of Jack C. Sweeny to the 

According to Temple-Inland Forest 
Vice President Jim DeCosmo, 
"A strategic component for our long­
term success is for the forest to be finan­
cially successful by being environmental­
ly responsible and socially accepted and 
respected in our communities and by our 
neighbors. The agreement to transfer 
title of the Brown's Mill Battlefield is a 
perfect example of how we can live up 
to these commitments. We hope to 
continue finding opportunities like this 
to work closely with our communities 
and our neighbors." 

The lands will be converted to 
parklands used for passive recreation. 
Interpretive trails will also be developed. 
The County's immediate plans are to 
raise funds to have an archeological 
survey done to further define the historic 
significance of the site, according to 
Sandra Parker, Coweta County 
comprehensive planner and 
Greenspace coordinator. 
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position of President and Chief Operating Officer 
of Temple. 

In announcing the appointment, Mr. Maxwell 
commented, "Jack Sweeny's leadership experi­
ence in solid wood products and forest manage­
ment, combined with his sales and marketing 
background, will lead Temple's efforts in continu­
ing to strengthen customer focus and grow our 
manufacturing operations while maximizing the 
value of our forestlands:' 

Mr. Sweeny will remain Group Vice President 
for Temple-Inland Inc., the position he has held 
since May 1996. 

Mr. Sweeny, 55, formerly served as Executive 
Vice President, Solid Wood and Forest, for 
Temple, and before that as Vice President, 
Operations of Temple. He joined the Company 
in 1970 and has extensive experience in sales, 
marketing, and operations management. 
Mr. Sweeny earned a bachelor degree in 
administration from Texas A&M in 1969 and 
completed the Stanford University Executive 
Management Program in 1988. 

Meet Matt 
Gibbon 

On an interview with Temple's 
Operations Manager for MDF, 

Matt Gibbon talks about his back-
ground, his new position with Temple 
and his short-term goals for the compa­
ny's three northern MDF plants in 
Pembroke, Ontario; and Mount Jewett 
and Clarion, Pennsylvania. 

Can you tell us something about your 
background? 

I grew up in St. Albert, Alberta, 

Canada, north of Edmonton, and graduat­

ed from the University of Alberta with a 

bachelor's degree in forestry. I stayed in the 

Province far 17 years, working.first in 

various positions as a forester. In 1985, my 

employer at the time asked if I would con­

sider changing my career path by becoming 

part of the management team that led the 

start up of the first MDF plant built in 

Canada. Ultimately I became plant man­

ager with overall responsibility far the facili­

ty. Later I changed companies and became 

plant manager far another MDF green field 

plant in Ontario. 

What were some of the 
things that you learned 
while working as a forester 
that have guided your 
career on the production 
side of the business? 

What are your short-term goals for 
the MDF Group, its environmental 
performance, and in its connection 
to the communities in which the 
plants operate? 

As a group, MDF needs to stabilize its 

processes, expand market share and extend 

its customer base. 

Our greatest goal is to 

constantly be working 

to earn and keep our 

position as the preferred 

supplier to our 

customer base. What I learned from those 

days is how important it is to 

set a path as a leader. I real­

ized how important it was to 

know how to manage and 

harvest trees and bring them 

to the mill, but also how 

important it is to understand 

the total business of the forest 

Matt Gibbon 

But being smart and 

successful in business 

means that we must also 

meet the challenge and the 

commitment to being the 

best in our industry in 

environmental 
MDF Operations Manager 

performance and safety. 

products industry. This includes manufac­

turing and customer support. I also learned 

how to use hard work and smart work in 

reaching any goal. This means that when 

you are faced with any challenge, you have to 

work hard and make smart decisions, because 

working hard is never good enough to maxi­

mize outcomes. Smart work helps everybody 

work together in the right direction. 

In doing our work, both in the forest and 

the mill, it is imperative that it be done 

always with respect for our environment, 

and with the safety of our team members and 

our communities in mind 

What attracted you to Temple? 
Temple is a smart, business-minded 

company with excellent people that share the 

same values that I hold as my own. On all 

levels, Temple is always looking/or new ways 

to extend its leadership in the industry as a 

world-class organization by adding value to 

its products and searching out business oppor­

tunities in new venues. Temple also under­

stands the importance people in their organi­

zation have on the success of their business. 

Every business can buy the same equipment, 

but it is the people that bring the success. 

Together with being profitable, these are 

the things that help us meet the expecta­

tions of all Temple's stakeholders. 

Our connection to our communities is 

as important as our business success. We 
encourage all our people to contribute and 

volunteer their time and talents to com-

munity activities and organizations. 

As a company, Temple is also supporting 

many worthwhile charitable and civic 

causes. Being a good corporate citizen 

within each of our communities is one of 
Temple's highest priorities. 

Scholarship 
Applications 
Available 

II\ igh school seniors who are 
W interested in applying for Temple­

Inland Foundation Scholarships are 
encouraged to request an application 
package by calling or visiting local 
Human Resources offices ofTemple­
Inland Forest Products Corporation or 

(continued on next page) 
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Financial Services or by writing the 
Foundation at P.O. Drawer 338, 
D iboll, Texas, 75941. You can also 
access the Scholarship Request Form 
on the Human Resources Intranet 
web site: http:llinside.templeinland. 

comlhumanresources/CompanyPrograms/ 

Scholarships. htm 

Sons and daughters of active or 
retired employees ofTemple-Inland 
Inc.'s Forest Products Corporation and 
Financial Services subsidiaries may 
apply for Temple-Inland Scholarships, 
provided the parent has completed 
three (3) years of continuous full-time 
service as of April 1, 2002. 

Applications should be completed 
and returned to the Foundation no 
later than March 15, 2002. If you 
have any questions, please contact 
Evonne Nerren at (936) 829-1721. 

PEOPLE ON THE MOVE 

Promotions 
Temple-Inland Investment 
Royce Ashworth , application sys. analyst; Consuelo L. 
Martinez, tax accountant; Sharon D. Martinez, application sys. 
analyst 

Temple 
Del-Tin Fiber L. L. C.: Jody W. Works, training/safety 
director 

Hope: Ronald A. Tews, plant manager 

Mt. Jewett Particleboard: Ronald E. Whitten, general 
foreman 

Since September, 2001 a number of important new 
safety achievements have been reached at three of 
Temple's Building Products facilities. The achieve­
ments demonstrate the determination of the team 
members at these plants to create a safe working 
environment: 

• Temple's Hope Particleboard Operation reached a 
1,000,000-hour no lost time accident record on 
February 4, 2002. During the past five months, Hope 
has also reached several other milestones. The plant 
reached three years with no lost time accidents in 
September, followed by a one-year no OSHA 
recordable injury record in October. 

• The Saw Filing Department of the Southwest 
Louisiana Lumber Operation achieved a safety 
milestone December 11 , 2001 by completing seven 
years with no OSHA recordable incidents. 

New Hires 
Temple-Inland Forest: Benjamin T. Clark, solid wood busi­
ness analyst: Emily J. Goodwin, assistant research forester 

Retirees 
Temple 
Fletcher: John C. West Jr., plant engineer 

Mktg., Credit & Transportation: Wi lliam L. Cain, account 
manager 

Safety achievements reached 
during 2001 include: 

Temple Pembroke achieved a two-year no lost time 
accident record August 27, 2001. 

Diboll Particleboard Operation reached a 
1,000,000-hour no lost time accident record, 
March 5, 2001. 

Diboll Laminating Operation reached its four-year 
no lost time accident record, March 5, 2001. 

Diboll Finger Jointing Operation achieved a seven­
year no lost time accident record, August 4, 2001 . 

In May 2001 , The American Hardboard Association 
awarded Diboll Fiber Products its 2000 Best Safety 
Record award for U.S. hardboard mills operating less 
than 700,000 man-hours annually. The plant also 
reached a one-year no lost time accident record on 
June 4, 2001 . 

lnTouch is published monthly by the Corporate 
Communications Department of Temple-Inland 
Forest Products Corporation. 

Carolyn C. Elmore, Director of CorporateCommumcat1ons 
and In Touch Editor 

Jay Brittain, Manager of Creative Services and In Touch 
designer/photographer 

Debora M. Turner, Contributing Ed1tor!Wr1ter 

For current Temple news and features check the intranet 
homepage or our websites: temple.com & templeforest.com 
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